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EXHIBITION REVIEW
Facts & Figures
“Canton Fair, Global Share”
About International Pavilion
Chinese Mainland Buyer



26,000+ exhibitors       1,800,000+ exhibits       Buyers from 217 countries & regions

Abundant B2B business resources             Powerful online 
technology

 

1.1 Facts & Figures



All products categorized by 50 categories         Easier  to be targeted by global buyers

Category  Exhibitor (No.)

Electronics & Household 
Electrical Appliances

2,490

Lighting Equipment 608
Vehicle & Spare Parts 1,335
Machinery  1,606
Hardware &  Tools 2,290
Building Materials 1,911
Chemical Products 319
Energy Resources 87

Category   Exhibitor (No.)

Consumer Goods 3,500
Gifts 2,257
Home Decorations 2,880
Textile & Garments 4,481
Shoes 1,137
Office Supplies，Cases & Bags 2,485
Medicines，Health Produces 
& Medical Devices 

550

Food 984

1.1 Facts & Figures

 Including companies applying for booths in multiple exhibition sections
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The Connection Platform for Online Display：
 Photos, Videos, 3D Display, VR Display,
 Multi-Platform Display Template

1.2 Canton Fair, Global Share



1.2 Canton Fair, Global Share

Broadcast Marketing Services：

Face-to-face negotiations
Visual interaction
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1.2 Canton Fair, Global Share

Business Matching：
Submit Sourcing Request
Instant Messaging
Online Meeting



Countries along the Belt and Road:
275 exhibitors, account for 72%

5,000+ exhibits, account for 83%

28 countries/regions         380+ exhibitors         7,800+ exhibits

1.3 International Pavilion



Number of booths
Top 5 countries/regions

1.3 International Pavilion



1.3 International Pavilion
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The scale of registered Chinese mainland buyers reached a new high.

126,000+ instant messages 

    

广州市食品商会

Business AssociationsSupermarkets E-commerce Platforms

1.4 Chinese Mainland Buyers



1.4 Chinese Mainland Buyers

Chinese mainland buyers come from 31 provinces, 

municipalities and autonomous regions, 

mostly from east coast.

Top 3 in attendance:

Guangdong Province

Zhejiang Province
Shandong Province



BUSINESS EVENTS

Sourcing Briefing
Customs Service



Cooperating with chinese leading e-commerce platforms

Interpreting consumption trends
Introducing the platform
Releasing sourcing request

2.1 Sourcing Briefing

JD.COM Suning.com LifeaseJD.COM Suning.com Lifease



2.2 Customs Service
Scene 1: Interpretation of customs cross-border 
trade facilitation measures

Scene 2: Customs clearance policies and technical 
services of import and export food

Scene 3: Customs import and export supervision 
and technical services of hot commodities 



PROMOTION & MEDIA

Promotion on Cloud
Media Coverage



3.1 Promotion on Cloud

Overseas promotions
Nearly 20 promotion events in Russia, the United States, Brazil, Germany, France, Kenya, New Zealand, 
Egypt, countries along the Belt and Road, African markets and emerging markets.

Pre-exhibition Chinese Mainland Buyer Promotion
80 associations from 25 provinces attended
Introducing the highlights of exhibits and online platform



Media Coverage Social Media Advertising+Search Engine Advertising

Full coverage the renowned social media and search engines 

3.2 Media Coverage

Over 600 media  from home and abroad



3.2 Media Coverage



SUPPORTING SERVICES
Diversified Display Services

Exhibition Feedback
Platform Optimization



4.1 Diversified Display Services

A series of bilingual exhibition guidelines.

Conducting close communication with enterprises around the world  
through email, instant messaging, online video and other channels.



Buyer

Exhibitor

4.2 Exhibition Feedback

  The online exhibition platform has broken the geographical restrictions blocked by the  COVID--19, 
enabling international exhibitors to participate in this grand event without leaving their homes, and 
creating opportunities for us to communicate and interact with buyers from around the world.  
                                                                                                                                    --- NUC, Korea                             
The world is becoming closer and everything can be managed at the click of your finger. Distance, 
language, time zone, cost barriers are being vanished thanks to the digital & technology era we are 
all into.
                                                                                                                                 ---FRESH, Egypt

The registration process of chinese mainland buyers is convenient and the guidelines are clear, so that 
the member enterprises can complete the registration independently and quickly.
                               ---The Federation of Consumer Products Trade Center of All China Cities

When we have questions about the function of online exhibition, we can get quick 
response and accurate answers from the organizer, which gives us a better experience.
                                                                                                                                           ---Walmart
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4.3 Platform Optimization

More functions are coming soon:

1. Scene simulation, business card exchange
2. Various display templates 
3. Fast intelligent search
4. Providing buyers' portraits
......

There is nothing permanent except change. 
                                                           -- Heraclitus



The 128th 
Canton Fair International Pavilion

Mid-to-late October 2020

Contact Us
Tel: +86-20-89138580 / 89138585
Email: internationalpavilion@cantonfair.org.cn
Website: https://www.cantonfair.org.cn/


